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PUBLICATION DEADLINES
Publishes: Nov 10th
Space/Materials: Oct 9th
ET Date: Oct 17th

DISTRIBUTION
Full Distribution: 81,100
Select VP Zips: 40,000
Select DP Zips: 20,000
Full Run VG: 12,100
Rack locations thourhgout HR: 7,500
Mailed to doctors: 1,500

AUDIENCE PROFILE - 55+ Living in HR
•	 HH Income: $78K
•	 Market Value of Home: $299K
•	 55% Women / 46% Men
•	 30% Retired

INTERESTS
•	 73.2% Traveled w/in US
•	 62.3% Shop Online
•	 58.1% Outdoor Grilling
•	 51.6% Gardening

757-222-5538  
info@virginiamedia.com

“Active engagement is crucial as people age. 
Thinking about game play or the steps in line 
dancing, for example, helps to stave off some of 
the cognitive decline that accompanies aging, says 
Amy Fiedor, a program coordinator.”

-  Amy Fiedor, summer 2019 issue

ABOUT THIS PUBLICATION:
The exploding population over age 55 is the most 
significant demographic change currently taking 
place across the U.S., especially in states like 
Virginia. PRIME, is published twice a year and 
highlights issues that are important to this group.

DISTRIBUTION:
PRIME distributes more than 81,000 magazines 
twice a year, targeting key locations throughout the 
Southside and the Peninsula. The magazine can be 
found at more than 7,500 rack locations, as well as 
inside select zip codes in The Virginian-Pilot, Daily 
Press, and the entire delivery base of VA Gazette.

source: Scarborough 2019 Release 1 



AD SIZE DIMENSIONS ONE ISSUE

Double Truck   $6,000

Back Cover    7.5” X 10.5”    $5,500

Inside Back    7.5” X 10.5”   $5,000

1st 12 Pages    7.5” X 10.5”   $5,000

Full Page    7.5” X 10.5”   $2,250

Half Page    7x4.875 (H)
   3.375X10 (V)

  $1,695

Quarter Page    3.375X4.875   $1,200

Advertorial    --   $2,250

Business Listing    --   $300

25% off for Multiple Commitment
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Driven by an ill-defined force at an age 
when most people consider slowing down, 
Rick Mariani, 65, a Norfolk-based custom  
furniture manufacturer and an avid cigar 
smoker, decided to embark on a new venture. 

Maker’s Craft Brewery opened in early 
March off Church Street at the edge of the 
Norfolk & Western Railroad Historic Dis-
trict. It’s the only brewery and cigar bar in the 
area. The Marianis teamed up with Emerson’s 
Cigars, a longtime, local tobacco purveyor, to 
sell from a walk-in humidor inside the brew-
ery’s self-contained cigar bar located next to 

the taproom and brewhouse.
As a baby boomer, Rick Mariani isn’t alone 

in his entrepreneurial pursuits. Entrepre-
neurs over age 50 make up more than half 
of America’s small business owners, and 42 
percent of those people say they opened a 
business in pursuit of their passion, accord-
ing to a Forbes report on a recent survey from 
Guidant Financial.

Rick says he’s sunk more than $2.5 million 
into his endeavor, which includes restoring 
the early 20th century building and buying 
an adjacent property he plans to turn into a 
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He’s out of his mind: that’s what Felicia Mariani told 
her husband of more than 40 years when he said he 
wanted to open a brewery.

Norfolk couple is tapping into their golden years.

BREWING
A SECOND
ACT


